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The candidates shall limit their answers precisely within the 
answer-hook (40 pages) issued to them and no supplementary/ 
continuation sheet will be issued.
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Note: Question No. 1 from Part-A is compulsory each 
question carries 2 marks. From Part-B select one 
question from each Unit carries 4 marks each. From 
Part-C select one question from each unit carries 
12 marks each.
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PART-A ( WT~3J ) 
Compulsory Question 

( 31Ac||4 IJ^T)
1. (a) What is digital media?

fefaid 41(^41 ^RTT f?

(b) What is social networking? 
wj t?

(c) Define Mojo.
wf eblRm.i

(d) What is engagement?
TPTTi? t?

(e) What is WFH? 
w t?

(f) What is social media platform? 
W7 Hlfe’qi MZwj ^FTl t?

(g) What is editing? 
t?

(h) Define copyright.
chlfauj

(i) What are Apps? 
wt?

(j) What are online ethics? 
3TFMTFT HH+dl W t?

(10x2=20)
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PART-B ( WT)

UNIT-I 
(W$-D

2. What is One way communication? What are its 
limitations?

3. What is social media strategy? 
wi t?

UNIT-II

(sM-ii)
4. What is "Building your presence online"? How is it 

important today?
“3TTft 37HWT ^HHT” t? 3TF5T

t?

5. What is social media branding? 
ttIw xflfeqi snWn t?

UNIT-III

( )
6. What is social media language? Explain with examples. 

Wtfi Hlfeqi wf t? eblfani
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7. What are the benefits of social media analytics? 

Wl iJ.Hlfdfci'W W WR t?

UNIT-IV

( ^FT^-IV )

8. What is the User Generated Content? What are its 
benefits and limitations?

wqwurf ’gRI WEft WT t? W UTE 3TK 

W t?

9. What is data visualisation? Explain briefly, 

izr w t? 3 wji

UNIT-V

10. What is Scavenger hunt? Quote a few examples. 

fWR EET t? UU ^t'l

11. How would you apply ethics to social media postings?
3TR WM Hlfe-HI TR ^Fd«=bdl UKI ^7t?
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part-c (rft-r)
UNIT-I

12. What is the power in the hands of content generators? 
How they have taken the centerstage in the modern 
scenario?
wnft 3 W WET t?

13. What is your idea about the enormous power wielded 
by the social media platforms?
WM tflfeqi 3NR WRI RR 4
WERT W fRRR t?

UNIT-II
(^if-n)

14. How would you create your own social media space 
online? What care would you take while doing this? 
3TR 3Wn W RlWI Hlfedl RTE 3iHdl^ W?

1*91 RRd RRR -W RET Wl?
I

15. What is crowdsourcing? Explain its benefits and 
limitations.
sbT^nftRi Rdi i?

Ri ij. I
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UNIT-III

16. What are the features of different social media platforms? 

faf*FT WR Hlfeqi RRT t?

17. What is social media optimization? How would you 
achieve your objectives while ensuring optimization? 

wi rrtr?
am vtrt An?

UNIT-IV

(^nf-iv)

18. What are the various types of stories on social media?
How they need different treatment online?

W RtfeRT TR M^FT WH RRRfW W t? RR?

31HdlsH wn-wi RRRR A WRidi t?

19. What are ethical issues while dealing with social media?
What are the ethical dilemmas which people encounter?

rtw rir owr rrr w -fe? rrt t?
RTF HfrRF ^fRWrf RRRTT f?

A ’ ■ ■ •
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UNIT-V

(^rf-v)

20. What is fair use of the content? What are various other 
aspects associated with it?

WRJ FRT t?

21. What is social media strategy analysis? What are various 
different templates of doing this analysis?

wftfd f? TH W/RRFT

FRF 3WT FRT f?
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